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STRATEGI MEDIA RELATIONS ANGKASA PURA I                       
DALAM MEMBANGUN CITRA                                              
YOGYAKARTA INTERNATIONAL AIRPORT                              
SEBAGAI BANDARA BARU 
 Dunia aviasi berkembang pesat baik perusahaan penerbangan maupun 
perusahaan pengelola bandara udara. Bandara tidak lagi hanya tempat 
mendarat dan berangkatnya pesawat saja, akan tetapi seiring dengan 
berkembangnya dunia aviasi bandar udara juga menjadi destinasi.Yogyakarta 
International Airport merupakan bandara baru yang menggantikan Bandara 
Udara International Adisutjipto. Di awal pembangunan, Yogyakarta 
International Airport ditentang baik oleh masyarakat sekitar yang merasa 
tanahnya di ambil untuk digunakan sebagai bandara maupun masyarakat 
Yogyakarta yang sudah terbiasa menuju bandara Adi Sucipto yang sangat 
dekat (10-15 menit perjalanan) dibandingkan bandara baru di Kulon Progo 
yang membutuhkan perjalanan sekitar satu sampai setengah jam. Strategi 
yang dilakukan adalah media relations di mana perusahaan membutuhkan 
media untuk menjalin hubungan dalam upaya mengembangkan citra 
Yogyakarta International Airport. Media menjadi sebuah prioritas bagi 
kegiatan media relations karena tanpa ada relasi dengan media strategi media 
relations tidak akan terlaksanakan dengan baik. Penelitian ini memiliki fokus 
terhadap aktivitas dan proses media relations yang dilakukan dalam upaya 
membangun citra bandara, penelitian dikaitkan dengan konsep strategi media 
relations Yosal Iriantara. Penelitian ini mengunakan paradigma post-
positivistik dan pendekatan kualitatif, dengan metode studi kasus. Hasil yang 
diperoleh dalam penelitian ini yaitu PT Angkasa Pura I telah melakukan 
strategi media relations dengan media, komunitas media dan organisasi 
media. Strategi media relations tersebut dilakukan dengan membagi press 
release, melakukan media gathering, media visit, media tour dan media 
monitoring. 
















ANGKASA PURA I MEDIA RELATIONS STRATEGY                                 
IN BUILDING THE IMAGE OF                                                     
YOGYAKARTA INTERNATIONAL AIRPORT                                          
AS A NEW AIRPORT  
The world of aviation is growing rapidly, both airlines and airport 
management companies. The airport is no longer just a place for planes to 
land and depart, but along with the development of the aviation world, the 
airport has also become a destination. Yogyakarta International Airport is a 
new airport that replaces Adisutjipto International Airport. At the beginning 
of construction, Yogyakarta International Airport was opposed by both the 
surrounding community who felt that the land was taken to be used as an 
airport and the people of Yogyakarta who were used to going to Adi Sucipto 
airport which is very close (10-15 minutes away) compared to the new airport 
in Kulon Progo which requires an hour or an hour and a half trip. The 
strategy used is media relations where companies need media to establish 
relationships in an effort to develop the image of Yogyakarta International 
Airport. Media is a priority for media relations activities because without a 
relationship with the media, the media relations strategy will not be carried 
out properly. This study focuses on media relations activities and processes 
carried out in an effort to build the airport's image, the research is associated 
with the concept of Yosal Iriantara's media relations strategy. This study uses 
a post-positivistic paradigm and a qualitative approach, with a case study 
method. The results obtained in this study are that PT Angkasa Pura I has 
carried out a media relations strategy with the media, the media community 
and media organizations. The media relations strategy was carried out by 
distributing press releases, conducting media gatherings, media visits, media 
tours and media monitoring. 
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